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In recent years, influenced by the creative thought in developed countries and 
regions, creativity has gradually become the most active force in our country's current 
economic development and a new symbol of city development. With the formation of 
city leading economics configuration, the city changes and reshuffle jump into eyes 
with creative economy blossom. 
In this paper, we conceived a plan for creative city construction to bring the 
creativity element into city development, and thus providing theoretical support for 
the way suitable for Shangrao to take in its constructing a new city centered by 
creativity, to adapt to the social change tide. 
In this paper, we integrated the idea of strategy management into the construction 
of creative city. The main discussion is set into three parts. We took the first step into 
the analysis of the feasible strategy into the city’s development process, into the 
comparison of its external and internal environment and the further development 
options of Shangrao city. We established the final creative city development goal by 
using SWOT analysis in the following strategic planning part, we constructed a 
system structure of creative city, set boldly a development plan of Shangrao for the 
creative city construction, and by stages established development goals by stages 
defined by two main lines: time nodes and development projects. In the final strategic 
implementation part, we embodied the plan concretely in nine aspects such as policy 
setting, administrative management, culture construction, brand development, talent 
reserve, etc, so that the creative city construction goal of Shangrao can be 
implemented stage by stage. 
The article focuses on the city construction scheme, through systematically 
analyzing and planning, it attempts to draw the blueprint of a creative city. By setting 
goals, paths and concrete contents, it combines closely the active element of creative 
city and the construction of city development. And thus it provides a relatively 
comprehensive theoretical support for the construction of future creative city. 
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人们发掘创意城市的思想， 早可追溯到维多利亚时期 John Ruskin
和 William Morris 所创立的文化经济学（SASAKI，2003）。而 P.Geddes














                                                        
①陈旭 谭婧.关于创意城市的研究综述［J］.经济论坛.2009 年第 5期 
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英国创意城市研究机构 Comedia 的创始者 Landry（2005）认为：城市
要达到复兴，只有通过城市整体的创新，而其中的关键在于城市的创意基
础、创意环境和文化因素。②因此，任何城市都可以成为创意城市，或者在
                                                        
①汤培源,顾朝林.创意城市综述 [J].城市规划学刊.2007 第 3 期 
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